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Mobile video is a strategic intiative for your brand. The
increasing popularity of mobile short-form videos, brands are
increasingly paying attention to platforms likeFacebook,
Instagram, TikTok, YouTube shorts, and Reels to reach a
wider audience. Your brand can reach millions of users by
posting bite-sized Mobile Video Vertical Content to catch and
retain the audience's attention and drive brand awareness

and engagement.

How Vertical Mobile Video Content Drives
228 Customers to Your Produd or Service

Vertical mobile videos are a quick and creative way to pass on
information about your brand. On average, they are a few
seconds to ten minutes long, depending on the platform, which is
ideal for people on the go. They drive people to your product by;
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Helps you reach a wider target audience by
SRR a leveraging your content by using keywords
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n Generate a call to action, and lead capture to start
® 9o conversations around your brand.
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SEO\ Improve SEO ranking on search websites they
consider the time users stay on the platform.
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Promoting engagement through comments,

m challenges, likes, and shares among your followers

has the potential to go viral.
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3?; Create a community of followers that builds brand loyalty.

In addition, you can create a vertical mobile video on a small budget
and share the same content across different platforms.

Which Are the Best Short-Video Platforms for Businesses?

The ideal platform for your business depends on your target audience demographic, video length,
and type of content. TikTok, YouTube shorts, and Instagram/Facebook reels have over five billion

users, making them the best ways to market your business online.
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Vertical mobile video is ideal if you want to
get onto trends and enjoy good analytics,
while reels help you connect to your
existing followers and expand your
audience. Vertical mobile video appeals to
the younger Gen Z audience, while
Instagram, Facebook, and YouTube reach
a much older audience. YouTube shorts
offer the biggest audience but the most
limitation on analytics and product links.
What's more, you can share the same
video post across Facebook, Instagram
and YouTube and TikTok platforms.

How Does This Fit into Current
Marketing Strategies?

Short-form videos are the most effective social media marketing tool,
combining entertainment value and brand awareness. Additionally, it helps
brand promote their products organically. According to recent marketing
studies, people share videos more than static content and are more likely to
buy a product based on one.

To learn more, visit http://digivueadvertising.com/Vertical-Mobile-Videos
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